
LAUNCH OF A LEADERSHIP 
ASSESSMENT PRODUCT 
THROUGH SUPPORTING 

MULTI-LINGUAL PRODUCT 
TRANSLATIONS

CASE STUDY



Assisting the Launch of the Leadership assessment 
product through supporting Multi-lingual product 
translations for Europe, Asia, and South America.

The Client is the world's leading Executive Search and a 
Global Organizational Consultant firm who has partnered 

with FORTUNE magazine to identify and rank the World's 
Most Admired Companies.

OBJECTIVE



Vajraasys provided consulting services around 
Product Translations and ensuring the Leadership 
assessment product was translated as per the 
Third-Party Translations provider.

Due to the large nature of the product through 
various assessment features and capability drivers, it 
was exceedingly difficult to track multi-lingual 
translations. This combined with distributed teams 
made it difficult to deliver multiple product launches 
as part of sprint

SOLUTION

BUSINESS CHALLENGES



OUTCOME 


